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Text 1
A PLANNED – SYSTEM
Word List

1) to operate v
действовать, работать
operation n
действие, работа, функционирование
2) to plan v
планировать
plan n
план

to make up a plan
составлять план
3) to respect v
уважать, почитать, соблюдать
respect n
уважение

respectful adj
почтительный, вежливый

respectfully adv
почтительно, вежливо

with respect to
что касается, в отношении (чего-то)
4) to decide v
решать

decision n
решение

5) to yield v
производить, приносить, давать
syn. to get v, to obtain v
6) to satisfy v
удовлетворять
satisfaction n
удовлетворение
satisfactory adj
удовлетворительный
7) to involve v
включать в себя, заключать
syn. to include v
содержать
8) to choose (chose, chosen) v
выбирать 

choice n
выбор
9) to elect v
выбирать
election n
выбор
10) to appoint v
назначать
appointment n
назначение

11) to allocate v
назначать, распределять, размещать
allocation n
назначение, ассигнование 
распределение, размещение
12) to select v
отбирать, выбирать, проводить отбор
selection n
выбор, отбор, подбор
Exercises
l. Make nouns from the following verbs. Translate them.

To operate, to plan, to govern, to decide, to satisfy, to use, to produce, to choose, to serve, to select.
2. Make nouns from the following verbs with help of the suffix ment. Translate them.

To adjust, to arrange, to encourage, to measure, to asses, to invest.
3. Fill in the gaps with the corresponding nouns formed from the underlined verbs.

1. It is sometimes necessary to adjust the quantity of the goods flowing on the market. This ... is made according to market condition.

2. He arranged the committee meeting. His ... were very efficient.

3. The government encourages private enterprise. Their ... sometimes takes, the form of financial help.

4. Some economists are interested in measuring changes in the price of essential commodities. This ... extends over a period of years.

5. The management tried to assess the amount of money needed for the plan. The ... was to be made by a special committee.

6. He decided to invest his capital in the new enterprise. His ... might be very profitable.

4. Give the three forms of the following irregular verbs.

To make, to choose, to show, to take, to give, to fly, to send, to spend, to buy, to sell, to become, to cut, to drive, to fight, to find.
5. Translate the following phrases where Participle II is in the function of an attribute.

The goods and services produced.
The goods sold to the customer.
The resources allocated to the producers.
The government elected.
The Planning Committee appointed.
The goods and services selected.
6. Give the comparative and superlative degree of the following adjectives.

Great, good, little, difficult, important, bad, short, long.

7. Read and translate the text.

A PLANNED SYSTEM

The Soviet Union operated a planned system. The government of the USSR, through its planning bodies, made all the decisions in respect of the goods and services produced. It decided:

1) what assortment of goods would yield the greatest possible satisfaction;
2) how the resources available should best be used to produce them.
In other words a planned system involved the state in making choices about what people wanted and then deciding how the goods and services selected should be produced.
8. Answer the following questions.

1. What system did the Soviet Union operate?

2. What made all the decisions in respect of the goods and services produced?

3. What decisions did the government make?

4. What did a planned system involve?

9. Fill in the gaps with the corresponding prepositions.

1. He is interested ... economics.

2. He is not concerned ... non-essential commodities.

3. The demand ... bananas will probably increase.

4. The supply ... cigarettes does not usually fluctuate.

5. The consumer's need ... such commodities is well-known.

6. There was a change ... the quantity of material supplied.

7. They paid quite a lot of money ... that car.

8. The American economic system is based ... capitalistic principles.

9. Most citizens conform ... the law of the country in which they 1ive.

10. Non-essential commodities like chocolates cannot be compared ... basic necessities like shelter.

l0. Read, translate and retell the text.

A Marxist economy is planned. The system is related to the needs of the State as a whole, not to the needs of the private person. The emphasis is on collective effort and not on personal effect, so that the individual is subordinated to the needs of the collective state.

Text 2
A PRIVATE ENTERPRISE SYSTEM
Word List

l) to determine v
определять, устанавливать

determination n
решимость, решительность,
определение, установление
2) to consume v
потреблять, расходовать

consumer n
потребитель

consumer goods
потребительские товары

consumption n
потребление
3) to express v
выражать
expression n
выражение

4) to respond (to) v
отвечать, делать что-то в ответ
response n
ответ, отклик
5) to require v
требовать
syn. to demand

requirement n
требование
6) to satisfy v
удовлетворять
satisfaction n
удовлетворение
satisfactory adj
удовлетворительный

7) to advertise v
помещать объявление, рекламировать
advertisement n
объявление, реклама, анонс

advertiser n
рекламодатель

8) to exclude v
не допускать, исключать, не впускать
exclusion n
исключение, недопущение

ant. to include v
содержать, заключать в себе

inclusion n
включение

9) extreme n
крайность, чрезмерность, крайняя степень
extreme adj
крайний, предельный, самый дальний
extremely adv
крайне, чрезвычайно, в высшей степени
10) to exist v
существовать

existence n
существование
1. Make nouns from the following verbs. Translate them.

To determine, to consume, to express, to respond, to require, to advertise, to exclude, to decide, to satisfy, to describe.
2. Translate the following adverbs.

Willingly, particularly, satisfactorily, richly, easily, privately, extremely, poorly.
3. Translate the following expressions
it is ... who, which, that
именно ...

l. In the private enterprise system it is the customer who determines what goods are produced.

2. In the planned system it was the state which decided what assortment of goods would yield the greatest possible satisfaction.

3. In the planned system it was the government which decided how the resources available should best be used to produce goods.

4. Read, translate and discuss the text.

A PRIVATE ENTERPRISE SYSTEM

In the private enterprise system it is the customer who determines what goods are produced. It is not the state which decides but the consumer who votes through his Spending habits. 
So the community expresses its wants through spending decisions: i. e. by willing to spend so much on particular goods. Business responds to these decisions by allocating resources to produce the goods and services required by the consumer.

Thus, in this system it is the consumer who makes the decision, and that is why you may sometimes hear the expression «the consumer is king».

On the face of it this system seems satisfactory. However there are some basic weaknesses in it.

The spending decisions of consumers are often motivated by advertising, and goods which a customer may not have even thought of are placed before him daily through various advertising media. If large companies are able to control spending through advertising perhaps a better description would be «big business is the king».

The requirements of the rich are more interesting often to firms than the requirements of the poor who cannot so easily translate their needs into real money demand.

So in private enterprise system luxury goods are produced sometimes to the exclusion of basic necessities of the poor.

Thus: these are two extreme systems, neither of which exists in a pure form: a planned system and a private enterprise system.
5. Answer the questions.

l. Who determines what goods are produced in the private enterprise system?

2. How does the community express its wants?

3. How does business respond to the decisions of people to spend so much on particular goods?

4. What expressions may you hear which are concerned with business?

5. What do the spending decisions of consumers depend upon?

6. What part does advertising play in business?

7. Whose interests and requirements are more interesting in getting profits?

8. Do these two extreme systems (a planned system and a private enterprise system) exist in pure form?

6. Fill in the gaps with the following words: nation, national, nationalism, nationalize, nationalization, nationalist, nationalistic, nationalized.

1. Great Britain is a homeland of the British ... .

2. Most countries have ... banks, such as the Bank of England.

3. The socialist Party has plans to ... various privately owned industries.

4. British Railway is already a ...  industry, because it is publicly owned.

5. The name given to the change from private to public ownership is ... .

6. In the last twenty years ... has been a strong political force leading to the formation of many new nations.

7. A person who is interested in the progress and history of his own nation may be called ... .

8. Many governments have certain policies which are not international but simply ... .

7. Join the two sentences with the word «which».
Example:
This is the garage. In this garage the new car is kept.
This is the garage in which the new car is kept.

1. Economics is a science. In that science every thing must be studied in an objective way.

2. The USSR had a planned economic system. In that system central planning was very important.

3. Marxism proposes a special economic system. In that system collective needs are more important than individual needs.

4. The British people have a certain way of life. In that way of life private property and private enterprise are very important.

5. The Americans and the British have separate ideologies. In these ideologies there are many similar points.

8. Read and translate the text. Put 5 questions to it.

A MARKET ECONOMY

In the market, economy no planning board tells the participants what to do. Markets are free, some would say competitive. The economic role of government is limited to defining property rights, enforcing contracts, protecting people from fraud. Although centralized planning is absent, it does not follow that the participants are without direction. As we can see, the decentralized decision-making of market participants provides direction and leads to economic order.

In the real world, even economies that are strongly oriented use a combination of market and public sector.

Text 3
A MIXED ECONOMIC SYSTEM
Word List

1) necessary adj
необходимый
necessity n
необходимость
2) to regulate v
регулировать
regulation n
регулирование
3) to mix v
смешивать

mixer n
миксер

mixture n
смесь, микстура
4) to dedicate v
посвящать
dedication n
посвящение
5) to govern v
управлять
governor n
губернатор, правитель

government n
управление

6) to decide v
решать
decision n
решение
7) to relate v
устанавливать связь, определять соотношение

relation n
отношение, связь, зависимость

relative adj
относительный
relating to
относительно
8) to develop v
развивать
development, n
развитие
developed
развитый
underdeveloped
неразвитый
9) to guide v
руководить, направлять
guidance n
руководство

10) distinct, adj
отличный, отчетливый

 distinction n
различие, отличие, разница

11) to include v
включать

syn. to involve v

inclusion n
включение
12) to set up v
воздвигать, устанавливать

syn. to establish v
основывать, открывать

13) to represent v
представлять
 representation n
представление
 representative n
представитель
14) to employ n
нанимать, употреблять, применять, использовать

employer n
предприниматель, наниматель, работодатель
employee n
служащий, работающий по найму

l. Make nouns from the following verbs with the help of the suffixes -tion, -sion, -ment, -ance. Translate them.

To regulate, to dedicate, to govern, to decide, to relate, to develop, to guide, to include, to establish, to represent.
2. Make nouns from the following verbs with the help of the suffixes -er, -or. Translate them.

To control, to regulate, to mix, to govern, to guide, to employ.
3. Маке nouns from the following adjectives with the help of the suffix -ity. Write them down and translate them.

Active, equal, secure, complex, mobile, liquid, solid, regular-, productive, similar, rapid.
4. Fill in the gaps with the nouns formed from the underlined adjectives.

1. The system was complex. Its ... surprised him.

2. The movements of the products in the factory were rapid. The ... of the work surprised him.

3. People who have cars are very mobile. This ... is a useful thing.

4. The National Bank has a solid reputation. Its ... in money is similar to the ... of its buildings.

5. The national economy, like a man, should be active. Its ... is a sign of its health.

6. Your money is secure in the National Bank. ... is important both to you and to the bankers.

7. The workers in those factories are very productive. Their ... is very useful to the national economy.

8. Those men arrive regularly at nine o'clock. Their ... is well-known.

9. The American and British economic systems are very similar. This ... is not surprising.

10. Those two men earn equal sums of money. They have ... in wages because they produce the same quantity and quality of goods.

11. The exchange of money should be as liquid as possible. The ... of money helps the economy to grow.

5. Read, translate and discuss the text.

A MIXED ECONOMIC SYSTEM

It has been found necessary in many countries to control or regulate national economic conditions. They have a mixed economic system which is somewhere on the line between a centrally planned system and a private enterprise system.

Even the most dedicated free enterprise systems have felt this need. For example, in the USA the government plays a part in decisions relating to the economic problem. The underdeveloped countries of the world are usually interested in control and long-term planning. Such countries as India have had a number of plans guided by the Government. India makes a distinction between the public sector of the economy on the one hand and the private sector on the other hand. Such systems with public and private sector are neither communistic nor capitalistic, but are sometimes called mixed economies. Britain today has elements of a mixed economy. In the public sector of British economic life there are the nationalized industries like coal and steel, British Railway and BOAC*.

In the private sector there are the majority of the nation's industries, both large and small. The private sector includes giant companies like ICI* and a great number of small family business.

In 1962 the British government set up an official body to plan national economic policies. This body is called the National Economic Development Council.

The members of this council are representatives of the employees and other interested people.

6. Answer the following questions.

l. Have most of the countries found economic control necessary?
2. Has the USA government found the same need? Why is it strange?

3. Аге the underdeveloped countries interested in control and planning?

4. Has India had a number of national economic plans?

5. 1s the Indian economy based entirely on private enterprise?

6. Has the Indian economy two distinct sectors? What are they?

7. 1s the Indian economy a mixed one? Why?

8. Are the British coal and steel industries nationalized?

9. What other industries are nationalized in Great Britain?

10.What companies does the private sector include?

* BOAC - British Overseas Air-ways Corporation 

* ICI - Imperial Chemical Industry

11.What body was set up by the British government in 1962? What: for was it set up?

7. Put the verbs given in the brackets in the corresponding tense and voice.

1.
Human labour (produce) both goods and services.

2.
Innovations (produce) by designers.

3.
The prices (fix) in advance.

4.
The capitalist owners of enterprises (introduce) technical improvements, (raise) productivity and (intensity) of the labour of the workers in order to gain super profits.

5.
The report also (examine) comparable levels of productivity achieved between private and public companies.

6.
Over the past few years numerous experiments (make) with new form of work organization.

7.
Competition (affect) the prices prevailing in the market.

8. Fill in the gaps with the corresponding prepositions.
l. His capital was finally reduced ... nothing.
2. They charged quite a lot of money ... that commodity.

3. Government is usually responsible ... the people ... the condition of the national economy.

4. Citizens are required to conform ... the law.

5. He agreed ... the other economists that the system was unusual.

6. Ho was paid well ... the government ... the work did.

7. The people hoped ... a reduction in the price ... essential goods.

8. That man subscribed ... a number of newspapers and magazines containing information ... economics.

9. The consumption ... coal and steel has increased greatly ... recent years.

10. They have provided many services ... the citizens ... that town and do not charge very much ... the services.

9. Put questions to the underlined words.

1. Any object that is used as money can be called commodity money. (2)

2. The utility of commodity is also related to the quantity which is available to the consumer. (1)

3. People very seldom have everything they want. (2)

Text 4
MARKRETING AND MANAGEMENT
Word List.
l)  to manage v
управлять
 management n
управление
 manager n
управляющий
2)  to accept v
принимать
 acceptance n
принятие, прием, акцептирование
3)  to prefer v
предпочитать
 preference n
предпочтение
4)  to define v
определять
 syn. to determine v

 definition n
определение

5)  to insure v
страховать, обеспечивать, гарантировать
 insurance n
страхование; гарантия

6)  to match v
подходить, соответствовать, сравнивать, 
сопоставлять, подгонять, пригонять
7)  to create v
создавать

 creation n
создание

 creator n
создатель

8)  to promote v
содействовать

 promotion n
содействие

9)  to direct v
направлять

 direction n
направление

 director n
директор

10) to suppose v
предполагать, думать, считать
 supposition
предположение, гипотеза

 to presuppose v
заранее предполагать, допускать
 presupposition n
предположение, допущение

11) appropriate adj
соответствующий, подходящий, уместный
 appropriately adv
соответственно, соответствующим образом
12) to negotiate v
вести переговоры
  negotiation n
переговоры
13) to search (for) v
искать
  syn. to look (for) v
14) to identify v
отождествлять, определять,

идентифицировать, устанавливать

  identification n
определение, идентификация, установление
15) to explain v
объяснять

  explanation n
объяснение

16) to implement v
внедрять, выполнять, осуществлять
 implementation n
внедрение, выполнение, осуществление 
1. Make nouns from the following verbs. Translate them.

To discuss, to accept, to prefer, to define, to produce, to manage, to insure, to create, to promote, to direct, to satisfy, to act, to suppose, to identify, to explain, to achieve.
2. Make nouns from the following verbs. Translate them.

To start, to wish, to work, to search, to research, to design, to transport,
to exchange.
3. Make adverbs from the following adjectives. Translate them.

Effective, beneficial, appropriate, superfluous, satisfactory, important, surprising, active.
4. Translate the following expressions.

To gain sales acceptance;
to meet the customer's needs;
to give the customer what he asks for;
to plan and create an effective campaign;
to make selling superfluous;
to search for buyers;
to negotiate prices;
to build and maintain beneficial exchanges with target buyers.
5. Запомните термины.

sales acceptance
- акцептирование продаж

market analysis
- анализ рынка

marketing activities
- деятельность в области маркетинга
marketing management
- дирекция маркетинга
marketing manager
- директор маркетинга
marketing information system
- информационная служба

- маркетинга
marketing intelligence
- разведывательная служба
system
- маркетинга
marketing research system
- служба изучения маркетинга
sales growth
- рост продаж
market share
- доля рынка
6. Read, translate and discuss the text.

MANAGEMENT

The natural starting point tor a discussion of modern marketing management is this key question: «What, does the customer want? ». To gain sales acceptance - that is, to meet the customer's needs, desires and preferences -.is the simplest definition of good marketing technique. Today's marketing experts ask the customer himself what he wants. Then, working as a team, sales and production managements try to give the customer what he asks for.

To insure sales acceptance, the marketing manager completes his product and market analyses, and then matches the results. Then he is ready to plan and create an effective campaign.

MARKETING

What, does the term «marketing» mean? Most people mistakenly think marketing is the same as selling and promotion. No wonder. Someone is always trying to sell something. Therefore many students are surprised to learn that the most important part of marketing is not selling. The latter is only the top of the marketing iceberg.

Marketing is a human activity directed at satisfying needs and wants through exchange processes. The aim of marketing is to make selling superfluous. The aim is to know and understand the customer so well that the product or service fits him and sells itself.

A market presupposes buyers and sellers. The latter have to search for buyers, identify their needs, design appropriate products, store and transport them, negotiate prices and so on. Buyers are also to carry on marketing activities. They search for the goods they need at prices they are willing to pay.

To explain the definition of «marketing» we will look at some terms: «marketing management», «marketing managers», «intelligence system», «research system», «brokers», «barter».

MARKETING MANAGEMENT is the analysis, planning, implementation and control of programs designed to create, build and maintain beneficial exchanges with target buyers for the purpose of achieving organizational objectives, such as profit, sales growth, market share and so on.

7. Answer the questions.

l. What is the simplest definition of good marketing technique?

2. What do most people think about marketing?

3. What is marketing in reality?

4. Whom does a market presuppose?

5. What do sellers do?

6. What do buyers carry on?

7. What do buyers search for?

8. What terms define «marketing»?

9. What does marketing management include?

8. Translate these sentences with the Infinitive.

l.
To meet the export requirements the domestic consumption has had to be curtailed.

2.
Most business needs capital in order to start productive work.

3.
The capital which people provide to help new business is an accumulation of previous surpluses on previous business activities.

4.
In this way the past is used to finance the future.

5.
In both systems (individual or collective) a certain part of the profits «ploughed back» into the system in order to create capital.

9. Translate these sentences with the Complex Subject.

l. The price in a perfect market is said to be the lowest price offered by buyers.

2. The industrial revolution is said to have begun in Britain.

3. The perfect market can't be said to be an ideal thing invented by economists.

4. Competition is known to influence the prices prevailing in the market.

5. The price ruling in a market is said to indicate the point where supply and demand meet.

6. The term «money» is known to refer not only to the means of exchange but also to the means of measuring the people's labour value.

7. The goods are expected to be delivered next week.

8. Tremendous expenditures are known to be required to stimulate scientific research.

l0. Put questions to the underlined words.

l. The public or government sector in a mixed economic system is a very large producer and consumer of goods. (2)

2. This sector affects individuals and institutions in varied ways. (2)

3. It enters the economy as a balancing factor. (1)

4. In the mixed economy the government owns and operates a number of enterprises. (2)

Texts 5
SOME, INFORMATION
ABOUT MARKETING MANAGERS
AND MARKETING SYSTEMS
Word List.
l)   to expand v
расширять
   expansion n
расширение
2)  occasion n
случай, возможность
   occasional adj
случающийся от случая к случаю

   occasionally adv
изредка, временами

3)  to reduce v
уменьшать, сокращать

 reduction n
уменьшение, сокращение

4)  to influence v
влиять (на)

 syn. to affect

 influence n
влияние
5)  to achieve v
достигать
 achievement, n
достижение
6)  to promote v
содействовать, продвигать
 promotion n
содействие, продвижение
7)  to execute v
исполнять, выполнять,
осуществлять

 execution on n
выполнение, исполнение

 executive adj
исполнительный

8)  to interact v
взаимодействовать

 interaction n
взаимодействие

9)  to equip v
оборудовать

 equipment n
оборудование
10) to evaluate v
оценивать
 evaluation n
оценка
11) accurate adj
точный
 accuracy n
точность
 syn. exact adj

 exactness n

12) to decide v
решать
 decision n
решение
13) to improve v
улучшать
 improvement n
улучшение
14) to perform v
выполнять
 performance n
выполнение, постановка, рабочие 
характеристики

15) to measure v
измерять
 measurement n
измерение
16) short range
краткосрочный
17) long range
долгосрочный
1. Make nouns from these
verbs. Translate them.

To expand, to reduce, to achieve, to promote, to execute, to interact, to equip, to evaluate, to decide, to improve, to perform, to measure.
2. Name the verbs these nouns are made from. Translate them.

Modification, management, influence, help, research, product, distribution, control, development, design, collection, report, director, competition, forecasting.
3. Translate these words remembering that the prefixes -dis, -un, -in (im), -ir have a negative meaning.

disconnect
unknown
incorrect
irregular

discover
unnecessary
incomplete
irrelative

disorder
unusual
inaccurate
irreligious

disadvantage
uncommon
immovable
irresolute

disbelieve
unnatural
inability
irresponsible

disclose
unequal
invariable

disappear
unable
impossible

4. Remember the translation of these word combinations.

implementation and control
- деятельность по внедрению
activities

программ и контролю за ними
advertising executives
- исполнители, отвечающие за


рекламу продукции
sales promotion specialists
- специалисты, способствующие 


увеличению продаж продукции
marketing researchers
- исследователи по маркетингу
product managers
- управляющие по сбыту товаров
pricing specialists
- специалисты по ценообразованию
marketing decision makers
- персонал, принимающий решение по 

маркетингу
marketing research departments
- отделы по исследованию маркетинга
competitive-product studies
- изучение конкурентно-способной 


продукции
short range forecasting
- кратковременный прогноз
long range forecasting
- долгосрочный прогноз
5. Read, translate and discuss the text.

MARKETUNG MANAGERS are concerned not only with creating and expanding demand but also with modifying and occasionally reducing it. Marketing managers seek to influence the level; timing and character of demand in a way that will help the organization achieve its objectives. Thus, by marketing managers we mean personnel within the company who are involved in marketing, analysis, planning, implementation and control activities.

The group includes sales managers, advertising executives, sales promotion specialists, marketing researchers, product managers and pricing specialists.

MARKETING INFORMATION SYSTEM is continuing and interacting structure of people, equipment and procedures to gather, sort, analyze, evaluate and distribute accurate information for use by marketing decision makers to improve their marketing planning, execution and control.

MARKETING INTELLIGENCE SYSTEM is a set of sources and procedures by which executives obtain their everyday information about developments in commercial environment.

MARKETING RESEARCH SYSTEM is the systematic design, collection, analysis and reporting of data and findings relevant to a specific marketing situation facing the company. Large companies have their own marketing research departments. They consist of several dozen researchers. The marketing research manager normally reports to the marketing vice-president and performs such roles as, study director, administrator and advocate.

Marketing researchers have steadily expanded their activities. The most common activities are studies of market characteristics, measurement of market potentials, market-share analysis, studies of business trends, competitive product studies, short range forecasting, long range forecasting, and pricing studies. Much attention in marketing research is paid to advertisement.

6. Answer the questions.

l. What are marketing managers concerned with?

2. What do marketing managers try to influence?

3. Whom do you mean by marketing managers?

4. What do you know about a marketing information system?

5. What do a marketing information system and a marketing intelligence system differ in?

6. What is a marketing research system?

7. Find the synonyms in the right column to the words in the left one.

to influence
to require

to demand
to contain

implementation
to perform

to include
to affect 
to execute
to go on

to continue
usage

to evaluate
usually

to consist
to value

normally
to involve

8. Find the antonyms in the right column to the words in the left one.

to create
unable
occasionally
inaccurate
accurate
irregular
common
steadily
normally
to destruct
regular
abnormally
able
uncommon

9. Insert a suitable preposition in each of the blanks in these sentences.

l.
He is interested ... economies.

2.
He is not concerned ... non-essential commodities.
3.
The demand ... bananas will probably increase.
4.
The supply ... cigarettes does not usually fluctuate.
5.
The consumer's needs ... such commodities are well-known.

6.
There was a change ... the quantity of material supplied.

7.
He paid quite a lot of money ... that car.

8.
The American economic system is based ... capitalistic principles.

9.
Most citizens conform ... the law of the country in which they live.

10.
Non-essential commodities like chocolates cannot be compared ... basic necessities like shelter.
10. Translate these sentences with the Gerund.

l.
We had many difficulties in solving the problem.

2.
As a scientist the economist is interested in measuring the services which people render to each other.

3.
There is always an element of risk in providing capital and starting a business.

4.
These commodities may all seem important, but their true importance can be measured by deciding which we are prepared to live without.

5.
The theory of demand is essentially concerned with analyzing how the consumer's tastes, income and prices of the goods determine the pattern of purchases.

6.
A consumer will go on buying cigarettes as long as his satisfaction continues.

7.
If we speak of a market in general we mean a public place for buying and se1ling goods and services either or through an agent.

11. Combine these pairs of sentences using the Gerund in the function of an adverbial modifier of manner, attendant circumstances or condition. Example:
He left the room. He didn't say goodbye.

He left the room without saying goodbye.

You helped me. You gave me your exercise-book.

You helped me by giving me your exercise-book.

1. I can't give you the final reply. I should discuss it with my chief.

2. The developing countries can improve their economy. They should increase trade with other countries.

3. They introduced the number of charges in the design of this device and didn't tell us about it.

4. You may avoid many mistakes if you observe these ru1es.

5. The capitalists cannot organize agricultural production. They should pay the landowner for the use of his land.

6. The developing countries can expand production and thereby increase their profits. They should sell commodities on foreign markets.

7. We believe they can improve their offer. They should reduce the prices or change the terms of payment.

8. Perishable goods can’t be stored for any length of time. They don't go bad.

12. Put questions to the underlined words.

1. Labour is work performed by an employee at a negotiated rate. (1)

2. Most businesses need capital, in order to start productive work. (2)

3. The marketing research manager normally has to report to the marketing vice-president. (2)

13.Translate the text with the help of a dictionary.
BROKERS
The chief function of a broker is to bring buyers and sellers together and to assist in negotiation. They may be insurance brokers, security brokers, food brokers.

BARTER

Today thousands of people are returning to the primitive practice of barter, thanks to high prices. Many people find they can trade services or goods for other services or goods they need.

Some large companies are also resorting to barter. Not surprisingly, some specialized bartering companies have arisen to help individuals and companies achieve their bartering goals. One is Barter system INC. of' Oklahoma City, which operates sixty-two trading centers around the US. These bartering organizations are using computers to locate parties that may want to make a trade and they give money like credit for the future deals.

(An excerpt from «Marketing Essentials» by Philip Kotler - New Jersey. 1984)

Texts for reading, translation and discussion.

STIMULATING DEMAND

Products do not sell themselves. You may want very much .to sell, your buyer may want very much to buy, but exchange takes place only when each one of you knows the wish of the other. The aim of good sales management is to bring buyer and seller together for their mutual benefit.

The process of stimulating demand involves these steps: (1) finding buyers, (2) telling them that products they have requested are now available, and (3) making them want to buy. The American system is one of incentive, individual initiative, and free enterprise. Under this system, you find a buyer and inform him about the features and qualities (the buying points) of your articles and services. However fine your product or service may be, you can continue selling it only with careful planning and controlled effort.

Three major methods are used to stimulate buying desire: (1) Use of the product or service. The prospective customer tries the item and likes it better than others of its type. As long as he or she can get it at a price that seems reasonable, he or she buys it in preference to any other if it is conveniently available. One must be able to find it without exhausting one's energy hunting for it. (2) Personal solicitation, through salesmen. (3) The written message, the most widely used method of stimulating demand, takes the form of direct mail, the advertisement, and the related forms of television. Hence, merely to slip an advertisement into an envelope, seal, and stamp does not transform the advertisement into a direct message. The advertisement is still a mass, shotgun effort.

SOME MORE INFORMATION ABOUT MANAGEMENT

Efficient management welds an organization into a smoothly functioning team. This effort requires skill in handling diverse kinds of people; insight into values, motives, and whims; understanding of behaviors and words as means of decision and cooperation.

A manager attains organizational efficiency largely through language that enables his employees and himself to understand one another. The larger the organization, the likelier it will have specialized workers who use specialized words. Personal and organizational commitment to communication as a process of exchanging – not merely expressing – facts and feelings will unify specialized fields into a common context of teamwork. Within this context a salesman, for example, not only expresses himself but interacts with his customers; a purchasing agent, with accountants; a lawyer, with engineers. Instead of taking this process «for granted», efficient managers respect its complexity. They know that communication represents people as well as things. They know that communication involves feelings as well as data.
FACTS AND FEELINGS

In complex and powerful combinations, facts have a major impact upon human feelings - and vice versa. Separating facts from feelings is difficult, and the connotation of feelings is often as important as the actual data. People are personal sending and receiving stations, encoding and decoding on their own particular channels. Effective communication keeps those channels in phase.

Now let us apply these comments directly to you. How you feel toward someone often affects you far more than how you think about him. For example, you may admire, respect, and dislike him. You may sense his prestige and dignity but resent his power. Remember, therefore, these words of caution: our feelings close at least as many contracts as do our ideas. Expressing antagonism or irritation through a business message may nourish your ego – but block your career. Recognize that the components of human relations exist in others as well as yourself, and you will approach success as a business communicator.

FACTS, FEELINGS AND WORDS

When you converse, the person who listens is your partner. He can interrupt if he does not understand, or he can switch the conversation into a different channel. He can judge your words not merely by what they denote but by your tone or pitch, your gestures and posture, your facial expression. If he seems displeased, you can try to overcome his displeasure as you watch him for responses and reactions, clues to how your words affect him. If you note a frown of disagreement, a gesture of denial, you may rephrase your argument, looking for a nod of the head, a gesture of approval. Thus you use denotation, connotation, and feedback to affect human relations through words.

In a written message, on the other hand, a single sentence that seems free from any offensive word sometimes hurts unintentionally. Experienced communicators offset this risk with courtesy words like appreciation, approval, enjoy, help, willing and thank you.
If every typewriter carried a two-way television attachment, you could watch your reader's reception of your words as they flowed onto the paper. Realistically, however, instead of using such an aid, you must use your own experience of how people react. Without the help of your physical presence, your written words will stand alone as a permanent record. Hence you should select words that will appropriately represent the gestures and facial expressions that complement personal conversation.

ORDERS

Appropriate printed purchase order forms are usually available for ordering goods or services.

The chief requirements of an order are clear arrangement and accurate specification. Whether you use a routine order form or a special order message, carefully verify every detail of the contents. Otherwise, you may incur delay, financial loss, or even legal entanglement. To be sure of achieving clarity, use a separate line or, when necessary, a separate paragraph to describe each item you order. Tabulate all items and take care to show the total value of what you arc ordering when you know the prices.

CREDIT
or
THE POWER TO BUY WITHOUT PAYING CASH
Credit represents the customer's power to buy without immediately paying cash. Part of the credit officer's job is to determine whether the customer really has this power or only an imitation of it.

Credit is a privilege that includes responsibilities. The credit user is responsible for paying what he owes by the date that he has promised to do so. If unexpected circumstances postpone the promised payment, the credit user, or debtor, owes at least a timely explanation to the collector. On the other hand, the collector is responsible for retaining the debtor's goodwill whenever possible while insuring that the debt is paid. To prevent misunderstandings and the late payments that they cause, the seller's credit policies and terms should be clearly communicated before the debt is undertaken and, if necessary, restated later.

INFORMATION GUIDE

A credit account may be opened in several ways. The customer may make a special request for a line of credit. Or he may request it with his opening order. Or he may send the first order and leave the decision to the company. Under certain circumstances, credit may be offered to him without his having requested it. However, a line of credit is granted only after the customary process of inquiry known as credit investigation.

Where does credit management get its facts? When you apply for credit, you are normally asked to fill out a credit application form. From this form credit bureaus draw their basic information about your age, parents, and the schools you have attended, the jobs you have held, and the length of time you have spent in each job. Other vital information comes from former employers, from high school and college records, from vital-statistics bureaus, from-fraternal groups or clubs, from the corner druggist, from news items about you that may bear in any way upon your credit, your character, or your integrity; finally, even from court records. There is little that escapes the attention of an alert credit, bureau.

MY UNIVERSITY

Word List
1)   opportunity n
возможность
  to have an opportunity by
иметь возможность
2)   to enter v
входить, поступать в институт
 entrance examinations
вступительные экзамены
3)   to compete v
конкурировать, состязаться
 competition n
конкурс, состязание, 
конкуренция
 competitive examinations
конкурсные экзамены
4)  to found v
основывать
 foundation n
основание
 founder n
основатель
5)  to correspond v
переписываться
 correspondence n
переписка, корреспонденция
 corresponding
соответствующий

6)  to combine v
объединять

 combination n
объединение, комбинация

7)  to maintain v
поддерживать, обслуживать, 
эксплуатировать
 maintenance n
поддержание, обслуживание, 
эксплуатация
8)  to repair v
ремонтировать

 repair n
ремонт

9)  to equip v
оборудовать

 equipment, n
оборудование
10) to apply v
применять, прикладывать; 
подавать заявление
 syn. to use
использовать, применять

 to employ
 to utilize
 application n
применение, приложение, 
заявление
11) to engage v
занимать, привлекать, вовлекать

 to be engaged in
заниматься чем-либо
12) to provide v
обеспечивать, снабжать
 syn. to supply

 provision n
обеспечение
13) to create v
создавать, творить

 creation n
создание

 creative adj
творческий
14) to participate v
участвовать
 participation n
участие
 participant n
участник
 to take participation in
принимать участие
15) to deliver v
доставлять, читать (лекцию, 
доклад)

 delivery n
доставка, поставка

16) to reflect v
отражать
 reflection n
отражение
17) to graduate (from) v
окончить учебное заведение
 graduation (from) n
окончание
18) to research v
исследовать
 research n
исследование
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Any young man in our country has an opportunity to get higher education. There is a wide network of institutes and universities at the disposal of our youth.

If one wants to enter an institute one has to pass the competitive examinations.

Now we are the students of the Moscow State Technical University of Civil Aviation. Our University was founded in 1971. There is four day-time departments at the University. They are: the mechanical department, the department of computer technique and the department of aviation systems and complexes and the department of management and public relations. There is an extra-mural or correspondence department at the University too. The students who study at this department combine their work with study.

The University trains specialists in aircraft and aircraft engine maintenance and repair, in flight safety, in aviation systems and complexes, in computer technique applied in civil aviation, in applied mathematics and in management and public relations. The University trains economists for civil aviation as well.

The University course lasts 5 years and 6 months. During the first two years of study the students are taught general subjects but starting with the third year each student can be specialized in the field he gets interested in.

Most of the students of our University are engaged in scientific work. The University provides all the necessary conditions for developing the students' creative activity. The laboratories of the University are supplied with modern equipment, devices and apparatus.

Every year there take place conferences where the participants deliver reports reflecting their activity.

The scientists of our University carry out fundamental complex research in the field of air traffic, aircraft maintenance efficiency, radio and electric equipment accuracy and reliability, and solve other actual problems of civil aviation. The students of our University take part in the development of these problems too.

Apart from the study the students go in for different kinds of sports. At the University there is a good gymnasium. The students play basketball, volleyball, football, rugby and go in for other kinds of sports.

After graduating from the University our students get a diploma of higher education and they can work at the airports of Moscow, air terminals of our country and abroad, at scientific research institutes of civil aviation and in banks.

Комментарий:
a wide network
широкая сеть;
to be at the disposal of
быть в распоряжении;
extramural department
заочный факультет;
competitive examinations
конкурсные экзамены;
aircraft and aircraft engine
эксплуатация и ремонт самолетов и maintenance and repair
авиадвигателей;
apart from
наряду с.
Ответьте на вопросы
l.
What are you? (What do you do?)

2.
Why did you decide (make up your mind) to enter the Moscow University of Civil Aviation?
3.
What department do you study at?

4.
When was our University founded?

5.
How many departments are there in the University?
6.
What are they?

7.
How long does the University course (the academic year) last?

8.
What .subjects are you taught during the first two years of study?

9.
When do you begin your specialization?
10.
What does the University provide?

11.
What kind of equipment are the laboratories of the University supplied with?

12.
Where do the students deliver their reports reflecting their activity?

13.
What department do the students attend if they combine their work with the study at the University?

14.
What complex researches do the scientists and students of our University carry out?
15.
Where can the graduates work?

Заполните пропуски словами, приведенными ниже: at the disposal, provides, deliver, the competitive examinations, creative, combine, are engaged

1. A wide network of institutes and universities is ... of our youth.

2. If one wants to enter an institute, one has to pass…
3. Most of the students of our University ... in. scientific work.

4. The University ... all the necessary conditions for developing the students' ... activity.

5. Every year there takes place a conference where the participants ... reports reflecting their activity.

6. Many students ... their work with the study at the University.
