KasenaapHpiii miian

10 AMCHUIUINHE KAHIVIMACKHUH A3bIK B IPo(deccuoHalbHOI cheper

CHCI[I/Ia.]ILHOCTb «CBsi31 ¢ OﬁmeCTBeHHOCTLlO»

VIII cemectp
Ne Tema VY4eOHblil MaTepuan Jomaminee 3aganue [Ipumeuanue
HEeJeNnu
1) BykBasbHbII1 IepeBo 1. Public Relations and Advertising in Close-up I.p. 100 ex. 7-14
«JIoxkHbIE TPY3bs E.B. 3axapoga, JI.B. Ynpauumena
NEePEBOTUMKAY p. 97-99
Advantages of Advertising
2. [Tocobue mo nepeBogueckoi rpammaTke. s ctyaentoB | 2. p. 42-48 ex. 23
cnenuanbHocT 350400 nHEBHOTO 00YUYEHUS
H.B Pomanosckas, E.B UepnsieBa
p. 42-47
2) [TepeBo 6€33KBUBATICHTHON 1. Public Relations and Advertising in Close-up 1. p. 105-106 ex. 9-14
JICKCHUKH E.B. 3axaposga, JI.B. Ynpauuiena
Control of the Message. Control p- 101-102 ex. 1-8
of Impact. Control of Timing.
2. ITocobue no nepeBoguecKoi rpammatuke. s ctynenroB | 2. p. 49 ex. 24
cnenuansHocT 350400 MHEBHOTO O0YUYEHUS
H.B Pomanosckas, E.B UepnsieBa
p. 48-49
3) [TepeBoa MMEH COOCTBEHHBIX, 1. Public Relations and Advertising in Close-up 1. p. 106-108 ex. 5-9

reorpadUueCKNX Ha3BaHUH,
Ha3BaHUU yUpeKIACHUM,
MEPUOINYECKUX U3JTaHUH,
TOCTHHMUI, YJIUI]

E.B. 3axapoga, JI.B. YabsHumena
p. 106-107 ex. 1-5

2. ITocoOue mo nmepeBogueckoil rpammaruke. st cTyIeHTOB

2. IlpakTueckue 3aHsITUs




Disadvantages of Advertising

cneraiabHoCcTH 350400 MHEBHOTO 00yUYEHUS
H.B Pomanosckas, E.B UepnsieBa

10 MUCEMEHHOMY TIEPEBO/TY,
YCTHOMY TIEPEBOTY
IIMCBMCHHOI'O U YCTHOFO
TEKCTOB.

Buasl nepesoaa, p. 49-50

4) 1. Credibility 1. Public Relations and Advertising in Close-up I.p. 109-111 ex. 6-11
E.B. 3axapoga, JI.B. YnbsHumena
p. 109-111 ex. 1-6
2. Putin, a Lonely Leader
2. [TocoOue mo obmemMy aHIITMHCKOMY S3bIKY AJIs crienuanucToB | 2. p. 7-10 ex. 3-8
rp. aBuauud, ciymarenei Llentpa ITIIKKBT.
H.B. Pomanogckas, C.K. 3enenkosa, A.K. Hecrepenko
p.3-6 ex. 1,2
5) 1. Duma Kicks off with Flurry | 1. [Tocobue mo obmeMy aHTIIMICKOMY SI3BIKY 1J1s1 crienanuctoB | 1.p. 15 Text 2
of Bills rp. aBuanuu, ciaymarenei Llenrpa ITIKKBT.
H.B. Pomanosckas, C.K. 3enenkoBa, A.K. Hecrepenko
p. 11-13 ex. 10
2. Timing and Context
2. Public Relations and Advertising in Close-up 2.p. 114 ex.8-12
E.B. 3axapoga, JI.B. YnbsHumena
p. 112-114 ex. 1-12
6) 1. Types of Public Relations 1. Public Relations and Advertising in Close-up L.p. 117 ex. 12
Advertising E.B. 3axapoga, JI.B. Ynbsaumena (Rendering)
p. 115-117 ex. 1-11
2. President Criticizes Iraq War
2. [TocoGue mo ol1IeMy aHTTUHCKOMY SI3BIKY IS crienanucToB | 2. p. 26 ex. 9 (Read the
rp. aBuanu, ciaymarenei [{enrpa I[TTTKKBT. Texts &retell them)
H.B. Pomanogckas, C.K. 3enenkosa, A.K. Hecrepenko
p- 19-21 ex. 1-8
7) 1. Image-building 1. Public Relations and Advertising in Close-up I.p. 121 ex. 12




2. Saakashvili Talking Up
Conciliation

E.B. 3axapoga, JI.B. YnbsHumiena
p. 118-121 ex. 1-11

2. [TocoGue mo ol1ieMy aHTTUICKOMY SI3BIKY 7Sl CIIIIMATUCTOB
rp. aBuauud, ciymarenen Lentpa ITIIKKBT.
H.B. Pomanogckas, C.K. 3enenkosa, A.K. Hecrepenko
p-28-29 ex. 10,11

2.p.31-33 ex.2,3

8) 1. Investor & Financial 1. Public Relations and Advertising in Close-up I.p. 123-125 ex.4-11
Relations E.B. 3axapoga, JI.B. Yinbsuuiiena
p. 122-1253 ex. 1-3
2. The Rising Star
2. IToco6ue mo o01meMy aHTJIMCKOMY SI3BIKY JIJIs CrienuanucToB | 2. p. 38-43 ex. 4-8
rp. aBuanuu, ciaywmarenei Llenrpa ITIKKBT.
H.B. Pomanosckas, C.K. 3enenkoBa, A.K. Hecrepenko
p. 34-37 ex. 1-4
9) 1. Financial Avertining 1. Public Relations and Advertising in Close-up 1. p. 128-129 ex. 7-12
E.B. 3axapoga, JI.B. YnbsHumiena
p. 125-127 ex. 1-6
2. Zubkov Makes Cabinet
Meetings off-limits to Press 2. [TocoOue mo ob1eMy aHIITMHCKOMY SI3bIKY JUIs cienuanucToB | 2. p. 46-47 (Rendering)
rp. aBuauud, ciymarenei Llentpa ITIIKKBT. Brnagumup I[lytun
H.B. Pomanosckast, C.K. 3enenkosa, A.K. Hecrepenko IIPEACTABUII IIPOIPAMMY
p. 44-46 Jmutpust Mensenena
10) 1. Public Service 1. Public Relations and Advertising in Close-up I.p. 132 ex.7-11

2. Will Putin Accept new Job?

E.B. 3axaposga, JI.B. Ynbauuiena
p. 129-130 ex. 1-6

2. ITocoGue mo 001eMy aHTJIMCKOMY SI3bIKY JIJISI CIICIIHATUCTOB
rp. aBuanuu, ciaywmarenei Llenrpa IITIKKBT.
H.B. Pomanosckas, C.K. 3enenkoBa, A.K. Hecrepenko

2.p.53-56 ex.4-8




p.49-52 ex. 13

11) 1. Advocacy 1. Public Relations and Advertising in Close-up 1.p. 136 ex.7-12
E.B. 3axapoga, JI.B. Ynbauuiena
p. 133-135 ex. 1-6
2. Putin Promises New Nuclear
Missiles 2. IToco6ue mo o01meMy aHTJIMIACKOMY SI3BIKY JIJIsl CIIelUaaucToB | 2. p. 60 ex. 10
rp. aBuauu, ciaymarenei [entpa ITTTKKBT. (Rendering) [Touemy
H.B. Pomanosckas, C.K. 3enenkoBa, A.K. Hecrepenko pacKpy4uBarOT
p. 57 aMEepUKaHCKHE BHIOOPHI
12) 1. Announcement 1. Public Relations and Advertising in Close-up I.p. 140 ex. 8-10
E.B. 3axapoga, JI.B. YabsHumena
p. 137-139 ex. 1-7
2. Medvedev to Present
Platform 2. [TocoGue mo o01IeMy aHTTUHCKOMY SI3BIKY IS CHIEIHAIUCTOB | 2. p. 68-73  ex. 3-8
rp. aBuauud, ciymarenei Llearpa ITIIKKBT.
H.B. Pomanogsckas, C.K. 3enenkosa, A.K. Hecrepenko
p. 68 ex.1-2
13) 1. The Basics of a Print AA 1. Public Relations and Advertising in Close-up I.p. 144 ex. 6-12
E.B. 3axaposga, JI.B. Ynbauuiiena
p. 141-143  ex. 1-5
2. Bhutto Returns from & 2.p. 74-78 (Rendering)
Years of Exile 2. ITocoOue mo o01meMy aHTJIMCKOMY SI3bIKY JIJIS CIICIIHATCTOB
rp. aBuanuu, ciaywmarenei Llenrpa IITIKKBT.
H.B. Pomanosckas, C.K. 3enenkoBa, A.K. Hecrepenko
p. 74-75
14) | 1. Using an Advertising Agency 1. Public Relations and Advertising in Close-up I.p. 148 ex. 8-12

2. Putin Will be Medvedev’s

E.B. 3axapoga, JI.B. YbsHumena
p. 145-147 ex. 1-7




Premier

2. TTocoGue mo 001meMy aHTJIMCKOMY SI3bIKY JIJISI CIICIIHATICTOB
rp. aBuauuu, ciaymarenei [entpa ITTTKKBI'.
H.B. Pomanosckas, C.K. 3enenkosa, A.K. Hecrepenko
p. 80-83 ex. 1-2

2.p. 84-87 ex.3-8

15)

1. Other Advertising Chamles

2.Searh On for Patarkatshvili in
London

1. Public Relations and Advertising in Close-up
E.B. 3axapoga, JI.B. YnbsHumena
p. 149-151 ex. 1-5

2. [TocoOue mo ob1meMy aHTITHHCKOMY S3bIKY ISl CIIELIUAIACTOB
rp. aBuauud, ciymarenei Llentpa ITIIKKBT.
H.B. Pomanogckas, C.K. 3enenkosa, A.K. Hecrepenko
p. 88

l.p. 152 ex.6-13
Text D (Posters,
Translation)

2.p. 89-96 (Rendering)




